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First: Recommendations
Taking the necessary measures and activating the existing ones, with the aim of enhancing Saudi
participation in free trade.
Increasing the efficiency of logistical platforms related to the development of e-commerce to
support investment and industry, and increasing the volume of commercial exchanges electronically.
Using the appropriate mechanisms to empower the Saudi citizen to acquire practical technical
knowledge and raise their productive capacity, in a manner that enhances the production
of goods and services capable of international competition.
Activating the role of the e-commerce council established by the Kingdom of Saudi Arabia,
especially in relation to the proposal for policies related to e-commerce, overseeing its
incentive program, and ensuring effective implementation of the projects.

Second: The future prospects for free trade.
Free trade forms a stage of integration at the international level, and after the announcement of the World
Trade Organization since early 1995, the organization identified a number of items in the relevant
agreements with the aim of using them as a reference for the work of the free trade zone agreements and
other agreements related to other stages of economic integration, including GATT Agreement of 1994. Noneconomic factors are among the important factors for the spread of free trade zone agreements globally.
This dates to the beginnings of the twentieth century after World War II, and the writings of the famous
economist "Keynes;" calling for the dissemination of these agreements as a tool for peace-keeping. Free
trade agreements have replaced traditional agreements after the global trend has emerged towards trade
liberalization, opening global markets, establishing international and regional blocs, and adopting a
collective image or major entities in commercial dealings.

The Free Trade Agreement is known as a form of conglomerate between two or more countries, and
aims at liberalizing trade between them. This is realized by eliminating all customs and non-customs
restrictions on trade in goods and services, to increase the volume of trade exchange, raise economic
growth rates, increase and strengthen economic cooperation between countries that sign such
agreements in many areas. Free trade agreements are comprehensive and high-level agreements that
address important issues, such as: transparency in sharing information and data, the rule of law, the fight
against corruption, and the protection of intellectual property.
These agreements also support economic reform efforts, and they represent the final stage in a series of
steps towards opening up the markets of the countries concerned.
The emergence of the World Trade Organization was the result of an international openness to trade and
the exchange of goods and services across borders. The dialogues that led to the establishment of the
organization enabled the movement of goods and services across borders, and this had a positive impact
that was reflected in global economic growth.
The past two decades have witnessed a state of accelerated growth of the global economy, but this system
has been marred by some imbalance in the last stages several years ago. This was especially with regard
to the fact that the gains that were achieved from accelerated economic growth at the global level were in
favor of certain parties against the loss of other parties. This was at the level of countries or individuals in
these countries. For example, the manufacturing sector in some developed countries was one of the losers
in the ease of movement of goods and services, as the manufacturing process moved to countries that
have the capacity and have low costs of production. These transformations have created pressure in the
countries on the leaders to withdraw their participation in some of these agreements. This was embodied in
the recent economic conflict between the United States of America and China.

The decline at the global level in the trade system requires a new future approach to deal with it. The weakness
of the multinational organizations made them unable to be the main players in addressing these situations. The
role of international leaders to take decisions and actions that contribute to addressing the existing situation
has become the resort.
This global situation coincides with the Kingdom's action towards achieving Vision 2030. Given the implications
of this situation for the Kingdom, we find that one of the most important insights of the Vision is the economic
diversification represented in this context in the Kingdom's non-oil exports. The Kingdom, like other countries
under these circumstances, faces a challenge in being a major player in the global value chain.
This challenge, however, is also matched by many opportunities, including many countries such as Britain, after
exiting the European Union, to sign bilateral free trade agreements with economic blocs or with other countries
to guarantee new markets.
The Kingdom also has an opportunity to conclude bilateral agreements with trade blocs to open markets to
absorb the Kingdom's exports. Vision 2030 seeks to see the Kingdom and the process of developing the
industrial sector within its framework to be increasing during the coming period. Consequently, the global
trade conditions are also experiencing many challenges. However, they present to the Kingdom many
opportunities.

The Kingdom and other countries are looking forward to strengthening their future presence globally in the field
of free trade. This stems from the fact that no single country, regardless of its strength, can live in isolation from
what is happening of successive international events and changes.
This made the establishment of blocs and alliances the most important policies of the current century, whether
in the economic or the political field.
The importance of the state bloc increases in a world where major blocs and mergers prevail, bearing in mind
that enhancing participation in free trade requires building technological self-capabilities within the framework
of a regional scenario.
This is based on the consideration that production is the driver of trade, alongside raising the state's economic
level, enhancing production, and employing political relations to the interest of the economy.
Also, human capital is considered the most important economic element in any country, and it is necessary to
enhance its opportunities at the same time in free trade. The most prominent element in human capital is
applied knowledge, not theoretical knowledge.
In most countries that have achieved significant industrial progress, we find that the most important element
that empowered them is the ability of individuals and institutions to adopt modern technologies, and to produce
goods and services more efficiently and cost-effectively. This enabled them to join international competition. As
for the Kingdom, in the future it must depend on the ability of the Saudi citizen to acquire the technical and
practical knowledge of producing goods and services capable of international competition, and this competition
has two parts: The first relates to efficiency and the high level of technical content produced, while the second
part relates to cost. There is a belief that the Kingdom will not be able to compete at the cost level, (i.e., reducing
wages or the cost of national labor in light of the standard of living that individuals in society are accustomed to).
Therefore, there is no room in competition except by raising the productive capacity of the Saudi worker, which
is achievable once a model is adopted. The right model is the one that aligns human capital with the right
technology for production, without which it will be difficult for the Kingdom to compete internationally.

Third: E-Commerce: Reality and the future.
E-commerce is the steps in which the buying, selling and exchanging goods, services and information
are carried out through electronic means, including the Internet. The first application of the concept of ecommerce appeared at the beginning of 1970, when cash transfers were made electronically from one
organization to another.

The benefits of e-commerce are numerous for organizations, individuals and society, and they are
detailed as follows:
a. Benefits of e-commerce for organizations:

b. The benefits of e-commerce to the consumer:

- Reaching the whole world.
- Reducing the cost.
- Improving logistics and supply chain
performance.
- Continuity of time.
- On-demand manufacturing.
- New business models emerge.
- Reducing product implementation time.
- Reducing the cost of communications.
- Improving the relationship with the consumer.
- Continuous development of the product.

- Availability of varied and cheap products
and services.
- Prompt delivery of products.
- Information provision.
- Participating in auctions.
- Electronic Communications
- Receiving special products

c. The benefits of e-commerce to society:
- Meeting the various needs of society and facilitating accessibility.
- Creating self-employment opportunities and working in small and medium enterprises, which are
connected to global markets at the lowest investment cost.
- Increasing the number of individuals who work and shop from homes, which reduces traffic congestion
and accidents, as well as reducing the cost of using cars and roads, and lowering accident rates.
- Allowing the sale of some goods at lower prices, and so buying more quantities, and raising standard
of living at an affordable cost.

As for the most important obstacles to e-commerce, they can be divided into:
a. Technical barriers, including:

The consumer’s
need for privacy
and confidentiality.

Weak
consumer's
confidence in
the virtual seller.

Difficulty
measuring
the success of
electronic ads.

Fear
of change.

Electronic cards are considered one of the methods used in e-commerce, such as: the electronic wallet,
as well as payment cards, including: credit cards, pre-paid cards, and current account cards.
The Kingdom of Saudi Arabia has established a council for e-commerce, and this council is concerned with:
- Proposing e-commerce policies.
- Supervising the e-commerce incentive program.
- Ensuring effective implementation of e-commerce
stimulating projects and recommendations.

The adoption of the e-commerce law aims at enhancing confidence in transactions, stimulating and
developing e-commerce activities, and protecting consumers and their rights. Perhaps the increase in
the number of Internet users in the Kingdom during the past years to nearly 30 million in 2018 is one of
the factors that help accelerating e-commerce. And at the end of 2018, more than 32,000 online stores
were registered with "Ma'ruf" service of the "Thiqa" company in the Ministry of Commerce and
Investment.
The average annual spending was about S.R. 4000 as an average, while the size of the e-commerce
market in the Kingdom is around S.R. 80 billion. The kingdom is ranked among the top 10 countries in
the world for e-commerce, and the percentage of e-shopping in the Kingdom is nearly 50%. The size of
e-commerce market around the world is estimated at about $30 trillion.

The Law Library of Congress issued in mid-2018 a report on regulating cryptocurrencies around the
world. This report reviews the legal and political scene surrounding cryptocurrency or electronic
currencies around the world (in about 130 country). It has been observed that some countries prohibited
dealing in electronic currencies, and the most prominent of these countries are: Algeria, Bolivia, Egypt,
Iraq, Morocco, Nepal, Pakistan and the United Arab Emirates.
Also, among the most prominent countries that implicitly prohibited these electronic currencies but did
not declare them: Bangladesh, and some Gulf countries such as Kuwait, Bahrain, Saudi Arabia and
Oman. As for countries such as Argentina, Austria, Bulgaria and Russia, they have organized work in
electronic currencies in terms of legal laws, while other countries such as China and Venezuela are still
working to create their own electronic currency. The Saudi Arabian Monetary Agency (SAMA) issued a
warning against bitcoins because they are not monitored or backed by any legitimate financial
authority. In October 2017, the Saudi Arabian Monetary Agency announced that it would implement a
pilot project to issue a local digital currency (the riyal), which will be used only in inter-bank transactions.

As for the future, it is noted that e-commerce is one of the sectors that has been witnessing growth in
the last five years. It is expected that this growth will increase at greater rates during the coming years.
E-commerce includes all goods that are traded in electronic methods. E-commerce has grown by over
20 % annually in in the last 15 years, a growth that is expected to continue at a percentage of 10-15% In
the next fifteen years. This is a growth rate that exceeds all sectors currently in the global economies. It
is expected that 20% of the goods that are purchased by individuals or institutions are converting to ecommerce in the coming years.
Besides the well-known companies that work in e-commerce such as Amazon, there are many
companies that go from traditional trade to e-commerce such as Nike, Adidas, and more. It is noticed
that the growth rate does not differ much among these companies.

Looking ahead, e-commerce volume is expected to increase in 2022 to reach more than $2.8 Trillion,
and around 50% of this amount will be acquired by large companies such as Amazon and the other 50%
will be the share of other companies. This represents a unique opportunity for companies, inside and
outside the Kingdom, to join this sector. Social networks can be used in e-commerce. Of course, ecommerce is not confined to the interior of the country, but also extends across borders, where
e-commerce is expected to increase. The cross-border e-commerce is expected to increase by 25% in
the future. This is mainly due to the requirements of customers or consumers such as low price and
higher quality. The successful companies will provide goods with high quality and low price, based on
the change in the tastes of consumers. The countries that appear clearly in the field of e-commerce are:
China, Russia and the United States.
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